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1 INTRODUCTION

Dear Student

The field of public relations is extremely dynamic and challenging. Nowadays the business
environment is much more dynamic than in the past and in this dynamic environment, the
interaction between an organisation and its publics is of critical importance. We shall do our
best to make your study of this module interesting, useful and successful. In order to be
successful in this module you will need to work continuously throughout the semester and
resolve to do the assignments properly. Because this is a fully online module, with continuous
assessment, you will need to use myUnisa to study and complete the formative and summative
assessments for this course. You will therefore need to visit the module site on myUnisa for
MNM2607 frequently. The module site for semester 1 is MNM2607-2018-S1 and the site for
semester 2 is MNM2607-2018-S2. In addition to this tutorial letter you will also receive printed
copies of some of the online study material for your module.

Tutorial Letter 101 — this tutorial letter — contains important information about the scheme of
work, the assignments and guidelines for preparing and submitting the assignments for this
module. Furthermore, the prescribed study material and other resources and how to obtain
them are provided further on. We have also included general information about this module, as
well as administrative guidelines. We urge you to read it carefully and to keep it at hand when
working through the study material, preparing the assignments and addressing questions to
your lecturers.

You will also receive Tutorial Letter 301 MRMALLS8/2018 at the start of the semester. Please
read it in combination with Tutorial Letter 101, as it gives you an idea of generally important
information when studying at a distance in the Department of Marketing and Retail Management
and in the School of Management Sciences.

From the onset we would like to point out that you must read all the tutorial letters you
receive during the semester immediately and carefully, as they always contain important and,
sometimes, urgent information.

It is truly a pleasure having you as a student, and | would like to take this opportunity to wish
you every success with your studies!

1.1 Getting started: Going online

As a registered Unisa student, you will have access to the myUnisa online portal. In order to be
successful in this module you need to have activated your myLife email address, be able to
access myUnisa and find your module site for MNM2607. From there, you can access various
online resources to assist you in your studies and complete all of your assessments for this
module.



VERY IMPORTANT: Your myUnisa password is also used to gain access to a free myLife emalil
address (your_student_number@mylife.unisa.ac.za). Unisa will only communicate with you
using this myLife email address. The reason for this is that many of our students use web-based
email addresses from Gmail, Yahoo or Hotmail; or email addresses at their current employment.
Unfortunately these email addresses do not always stay current (people change jobs or forget
their Gmail passwords), so Unisa ends up sending communication to an old email address and
you miss out on valuable information about your studies. A possible solution to this is for you to
automatically forward your myLife email to the email address of your choice — refer to section
1.1.3 below for detailed instructions.

Now answer the following questions to help guide you through this tutorial letter:

Question Answer | Section

Question 1: Do you have access to the internet on a Yes Skip to question 2

; - .
phone or computer to complete your assignments? NoO Please go to section 1.1.1

Question 2: Have you claimed your mylife email Yes Skip to question 2

address?
No Please go to section 1.1.2

Question 3: Do you know that you can forward your Yes Skip to question 3

mylife email address to another email address?
No Please go to section 1.1.3

Question 4: Will you be using myUnisa for the first| Yes Please go to section 1.1.3

time?
No Skip to question 4

Question 5: Can you login to myUnisa yourself and Yes Skip to question 5

find the MNM2607 module site on your own?
No Please go to section 1.1.4

Question 6: Do you know how to access your e-tutor Yes Please go to section 1.2
site for MNM2607?

No Please go to section 1.1.5

1.1.1 Access to the internet

Having access to a reliable, internet-connected device like a computer, tablet or smart phone is
crucial for completing MNM2607. If you struggle with internet access, you should consult
http://www.unisa.ac.zal/telecentres for a list of telecentres and internet cafes where you can
connect to myUnisa for free. Alternatively you can visit any one of the Unisa regional centres
and book time in the computer laboratory; lastly you can always take your own device to a
regional centre and connect to the Unisa Student Wi-Fi for free.
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1.1.2 Accessing myUnisa for the first time and claiming your myLife email address

Step 1. Using an internet browser like Microsoft Internet Explorer, Microsoft Edge, Google
Chrome or Firefox on your computer, mobile phone or tablet, navigate to http://my.unisa.ac.za

’ — Student no/User id Password
sty = L
o sauth atica

Claim UNISA Login | Forgotten Student Number | Forgotten UNISA Password

., UNISA

tion Learner Support ¢

Vroom, vioom—Unisa 6 rides into history

More stories

¥4 Q &~ -
Registration Learner Support & Assignments & Student affairs & SRC Q Unisa Radio
Regions Exams :
» Call for research papers: 2017 Student Research and Innovation Showcase E 2017 fee adjustment (missing middle) grant
» Access your study material via myUnisa
» Problems accessing ScienceDirect E Books
» Mew procedures for collection of study material iz
* Student policies and rules

7= Graduation

m Jobs and scholarships
18‘ Bursaries and loans

é_ Accessibility

Step 2: Click on the “Claim UNISA Login” link which should be near the top centre of the page,
next to the Unisa logo

£ Claim UNISA Login

Welcome fo LIMISA

Flease complele the application below 10 access your initial UNISA Login details,
The initial login details will give you access 1o three syslems.

1. mylinisa = keaching and learning system and the Unisa Library

2. mylLife — a wab-based email for UMISA students
Step 1 of 4 Please anter your student number

Required ilams marked with *

Student number

| Continua |

Step 3: Enter your Unisa student number in the block provided and click “Continue”


http://my.unisa.ac.za/

Step 4: Enter your personal information as required — make sure to enter it exactly as you did
when you registered! Enter only your South African ID number OR a Passport number, do not
enter both; and then click “Continue”

= Claim UNISA Login
The details you enter on this form will ba compared to the biographical information in the Uniza Student Systam

Step 2 of 4: Complete your personal information for 50871609

NOTE: If your name contains diacritical characiers, and you gei the "Daia does not maich™ ervor, iry the characier without the diacritical characier, e.g. "e” instead of "é". If your name
contains a hyphen (-] iry laaving the hyphen out. Please enter your full names.

Requined ilemsa marked with *

Surmame *

Full names *

Date of birth (AYYYYIMWDD) * I Il
South African Identity Numbser *

OR

Passport Number or Foreign 1D *

: Continue | Clear |

Step 5: Read the statements on the new page carefully and then place a tick in each box to
acknowledge that you have read them before clicking on “Acknowledge”

£ Claim UNISA Login

Stop 3 of 4: Acknowledge that you have read the information balow

Chick in the check boxes nood 1o each stalernent to acknowledge that you have read these guidelines
4| This pasaword will provide initial access 1o your myLile emall account as well as the myUnisa Learming Managemaent System
| Your myLife account will be the only e-mall account recognized by Unisa for oMcial correspondence from the unkersity
| You may redinect your myLife emails 1o anather amail acesunt which you have access to, However, the myLife account will remaln the ofcial email adgsress on record al Unisa
#| The managemant of this e-mail accound ks solely your responsibility. You can make use of the online features supplied by the emall provider to profect the privacy of your account
#| Itis your responsibiity to probect your passwands from abuse by others. DO MOT disclose your passwords 1o any other persons

Your student numbaer and vanous passwonds controls access 1o your infermation an mylndsa, myLife as wall as allow access to the Libeary site. Itis good practice to regularly change your
passwords,

Uriga will not ba liable for any changes to your Information, made by olher users 1agging in with your valid password, a the myLile @ mail account (aihar with of without your consant) or mylnisa
leaming system

[ Acknowledge | Back

Step 6: The final page in the registration process will provide you with your initial myUnisa
password. This password is extremely sensitive so make sure that you write it down exactly as it
is on screen (or if you are able, copy and paste it); the password will also be sent via sms to the
mobile number that we have on record for you.
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= Claim UNISA Legin

step 4 of 4: UNISA Account details

Student numbser

You are almost donel

Yaur myLife email address is: @mylife.unisa.ac.za

Yaur cell phone number on record is; 27

TAKE NOTE

Your initial UHISA password will be: D22
and will ba sent via SM5 fo your cell phone number on record

Your initial UMNISA password |s case-sensitive — enfer |5 exaclly as above

What is next?
You can now access your new myLife email account or the mylUnisa learning system.

1. Click here lo access your I'I‘I.ﬂ. ife emall account at the Qullook Live Sersce. hifps!mylile.unisaac. zamail
2. Click here lo access the myUnisa leaming system at hitps:i'my.unisa.ac.2a

Step 7: Now you can go back to the myUnisa homepage http://my.unisa.ac.za and use your
student number as ‘user id’ and the password that you have just received in order to login.

Once you have logged in you will find a welcome page with a “’"Message of the Day”; a list of
menu options on the left hand side; and some tabs on the top of the page such as “My
Workspace”, “My Admin” and “"More Sites”

In order to change your password to something that is easier to remember, click on the “My
Admin” tab at the top and then the “Change Password” link on the left hand menu.

Now click on the “More Sites” tab at the top of the page and look for MNM2607. If you see more
than one tab that begins with MNM2607, look carefully at the end of the code. If it ends with a
number followed by ‘E’ then it is a link to your e-tutor. E-tutors are a valuable source of
additional information and support throughout the semester — you should visit the site as often
as possible and engage with your e-tutor! The MNM2607 site without the ‘E’ at the end is the
main module site and that is where you will find your official study material and be able to
complete the online assignments for this module.

You will find tabs to each of the modules that you are registered for and e-tutor sites if
applicable. If there is no e-tutor site, then you can engage directly with the lecturer on the main
module site (MNM2607-18-S1)
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1.1.3 Accessing myUnisa and forwarding your mylife email address

Step 1: Log onto myUnisa

l---;- ) password

@ Home

E4 Claim UNISA Login

/* Forgoften UNISA News
Password?
@ Accessibitty We|c0me to editor
& et e myUnisa RG] Bt

il Leamer Support

1 [ S -

Login

Unisa success for Sowelan

Mare stones

Step 2: Click on ‘more sites’

wyUNISA = I

|55] sSchedule

" Options
¢ Preferences

CHANGES TO UNISA'S MAY/JUNE 2014 EXAMINATION
PERIOD

Unisa’'s May/June 2014 examination period was initially scheduled to
take place from 5 May to 13 June 2014. On 7 February 2014, however,
President Jacob Zuma announced that South Africa’s national and
provincial elections would take place on Wednesday 7 May 2014,

& Home I Message Of The Day

o WY

Ju

Step 3: Go to ‘myLife Email Access’

Search sites in this drawer [
OTHER

CEMS M&D Studies My Workspace
PROJECTS

Library q myLife Email Access ' Telecentres
ADMINISTRATION

My Admin
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sty
of south alnca

,yUNISA
-_— W

£ Home © Welcome Message
q@ myLife Email Access I

Welcome to the myUnisa Learning Management System.

This webpage is dedicated to supporting your learning for this module. If you make a1
take full advantage of these features

Another page will open — wait for it to load

Outlook'Web App

Almost there...

Step 4: When it has finished loading, go to ‘settings’ which looks like a small gear icon and click
on ‘options’

Outlook Calendar People ces HUMQ 2?

Refresh

Set automatic replies
Display settings
Manage apps

Change theme

' Options

Office 365 settings

Step 5: Click on ‘forward your email’



shortcuts to other things you can do ‘

mail from

M
1]
M

all your accounts in one place

Set up an automatic reply message

Connect your mobile phone or device to yc account
—onnect C tlo k to this accoun

Fo 3 our email «

_hange your password

Import your contacts from an existing email account

Step 6: Enter your personal email and save

forwarding ‘

Forward my email to: ‘

hungy@unisa.ac.za

For more information on myUnisa, consult the brochure Study@Unisa, which you received with
your study material.

It is very important that you log in to myUnisa regularly. We recommend that you log in at least

once a week or every 10 days to do the following:

o Check for new announcements. You could also set up your myLife e-mail in such a way
that you will receive the announcement e-mails on your cellphone.

o Participate in the discussion forum activities. For every learning unit or study unit in this
module, there is an activity to do. Although these activities are not compulsory we would
like you to discuss these with your fellow students, your lecturer and e-tutors (if available)
on the discussion forum. Although you could check the instructions about the activities in
your study material and even prepare your answers without logging on, you would need to
go online to post your messages. Don't skip these activities, because they will help you to
better understand the theory of the module.

10
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1.1.4 Finding your MNM2607module site

You can go online to access your study material and see what to do for the module. Go to
https://my.unisa.ac.za and log in using your student number and password. You will see
MNM2607-18-S1 or MNM2607-18-S2 in the row of modules in the orange tabs across the top of
the web page. If you cannot find it in the orange tabs, you could also check in the "More sites”
tab. Click on the module you want to open.

1.1.5 Accessing your e-tutor site for MNM2607

If you see more than one tab that begins with MNM2607, look carefully at the end of the code. If
it ends with a number followed by ‘E’ then it is a link to your e-tutor. E-tutors are a valuable
source of additional information and support throughout the semester — you should visit the site
as often as possible and engage with your e-tutor! The MNM2607 site without the ‘E’ at the end
is the main module site and that is where you will find your official study material and be able to
complete the online assignments for this module.

1.2  Participating in the online learning community

If you have taken online courses before, you may well be familiar with how to participate in
online environments. However, if this is the first time you are taking an online course, you may
be interested in how to go about communicating in cyberspace. An important issue of online
communities is how people relate to each other. As you may know, the internet — cyberspace —
has its own culture and accompanying etiquette for e-mails, social networks and more formal
online environments such as myUnisa.

When communicating electronically, people often forget that the person on the receiving end is
someone with feelings, facial expressions, gestures and a unique tone of voice. Without being
able to observe these communication cues, it is quite possible to misinterpret participants’
meaning — in the case of online communication, meaning is usually conveyed by written words
only. Because online communication tends to be less personal, it would be a good idea to
familiarise yourself with guidelines on netiquette (social codes/etiquette for the internet,
available at http://www.albion.com/netiquette/corerules.html). These guidelines will give you
useful information about participating in online discussions, such as how to address one another
and making sure you “know what you're talking about and make sense” (see netiquette rule #5).

Please note that when participating in the online discussions, we strongly recommend that you
direct your responses to your lecturers and fellow students by addressing them at the opening
of your response. Also, when you end your contribution, sign off by using your name (or title
and surname). This will serve as an indication of how you would like your lecturers and fellow
students to address you.

11
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We urge you to make an effort and commit to following these guidelines to ensure that your
communication and actions online are respectful.

2 OVERVIEW OF PUBLIC RELATIONS (MNM2607)

2.1 Purpose

The purpose of this module is to enable students to gain insight and acquire knowledge of
foundational concepts in the development of public relations; the public relations process, public
relations campaigns; public relations research; ethics in public relations and other relevant
issues.

2.2 Outcomes and assessment criteria

Outcomes

Assessment criteria

Demonstrate solid
knowledge and a
sound understanding
of public relations and
its role within the

business environment.

Public relations can be defined.

The place of public relations within the organisation and society
can be explained.

The development of public relations can be explained.

The functions and characteristics of public relations can be
discussed.

With the aid of practical examples and an illustration, the public
relations planning process can be explained.

The key stakeholders of a business can be discussed.

The meaning of relationships within organisation in a public
relations context can be discussed in accordance with theory.
The characteristics and benefits of effective relationships can be
discussed.

The place of public relations in an organisation can be discussed
in accordance with significant theory.

Distinction can be made between public relations, advertising,
branding and marketing.

Demonstrate solid
knowledge and a
sound understanding
of public relations
research.

The importance of public relations research is described.

With the aid of practical examples, each step of the public
relations process can be discussed in detail.

Best practices in public relations research can be explained.

It can be explained how social media activities can be monitored.

Demonstrate solid
knowledge and a
sound understanding
of public relations
practice in Africa.

The difference between traditional public relations and online
public relations can be discussed.

The different forms of media can be discussed in accordance with
theory.

12
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The difference between controlled and uncontrolled media can be
explained in accordance with theory.

The characteristics of each of the mass media types can be
discussed in accordance with theory.

Internal media can be discussed in detail.

The public relations communication tools can be discussed in
detail.

The various internet-based public relations can be discussed by
referring to the tools that can be integrated as various elements
of the integrated communication approach.

With the aid of practical examples, the way in which organisations
can utilise online public relations as a relationship-building tool
can be discussed.

The objectives and types of a campaign can be discussed in
accordance with theory.

The public relations campaign can be defined.

The elements for campaign success can be discussed.

The various models of public relations campaign planning can be
compared.

Media planning can be discussed.

Demonstrate solid
knowledge and a
sound understanding
of critical issues in the
field of public relations.

The role of corporate social responsibility (CSR) in public
relations can be explained.

The need for and benefits of corporate social responsibility to
internal and external stakeholders can be discussed in
accordance with theory.

CSR stakeholder communication and strategies can be explained
in accordance with theory.

Ethics can be defined.

The relationship between public relations and ethics can be
discussed in accordance with theory.

Organisational crisis can be defined.

The categories of an organisational crisis can be discussed.

The characteristics of a crisis can be discussed.

Crisis management can be explained.

Crisis response planning can be discussed in accordance with
theory.

13



3 LECTURER(S) AND CONTACT DETAILS
3.1 Lecturer(s)

My name is Mrs Letitia Fourie and | am the lecturer for this module. My contact details are as
follows:

Address: AJH van der Walt Building,
Office number: 5-65

Telephone: 012 429 8303

Fax: 086 620 4942

E-mail: marketing@unisa.ac.za

3.2  Lecturer availability

The lecturer for this module will be available to take phone calls on academic matters and/or to
attend to students who may prefer to visit personally for academic engagement. However, the
days and times of lecturer’s availability will be communicated in the module page on myUnisa.
These days and times are subject to change from time to time in order to accommodate the
lecturer’'s work schedule and other commitments. The changes on the days and times will be
communicated by the lecturer in advance through the announcement option on myUnisa as and
when this happen. Students are advised to check the module page on myUnisa before making
phone calls or visiting the lecturer's office for academic enquiries/engagements to avoid
disappointment.

Please note that lecturers should only be contacted for academic enquiries, that is, enquires
about the content of the module. If you want to enquire about your student account or whether
or not we have received your assignment, please refer to section 3.3 below. Letters to
lecturers may NOT be enclosed with assignments.

3.3  University

To contact the University follow the instructions in the brochure Study@Unisa. Remember to
have your student number available whenever you contact the University. In the table below are
some of the most important university contact details:

Communication with the administrative departments of the University

If you need to contact the University about matters not related to the content of this subject, please consult the
booklet Study@Unisa that you received with your study material. This booklet contains information on how to
contact the University (for example, to whom you can write for different queries, important telephone and fax
numbers, addresses and details of the times certain facilities are open).

Always have your student number at hand when you contact the University.

Please note that all administrative enquiries should be directed to the following:

Student admissions and registrations Study-info@unisa.ac.za

Student assessment administration for assignments Assign@unisa.ac.za

Student assessment administration for examination Exam@unisa.ac.za / examadmission@unisa.ac.za
Despatch: Study material despatch@unisa.ac.za

Finance finan@unisa.ac.za

ICT (myUnisa & myLlfe) MyUnisaHelp@unisa.ac.za

MyLifeHelp@unisa.ac.za
Also study Tutorial letter 301 MRMALL8/2018 for further contact information.

14
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4 MODULE RELATED RESOURCES
41 Prescribed books

The tutorial matter for this module consists of the following:
e ONE study guide and a number of tutorial letters available in English only
e TWO prescribed books (which you must obtain yourself)

The compulsory prescribed books for this module are:
%  Fourie, L. 2017. Public Relations: Theory and Practice. 2" Edition. Cape Town: Juta.
(ISBN: 9781485125211)
+ Niewenhuizen, C. & van Heerden, C.H. 2016. Contemporary Retail and Marketing Case
Studies. 2" Edition. Cape Town: Juta. (ISBN: 9781485102151)

Prescribed books can be obtained from the University's official booksellers, see a list of official
booksellers and their addresses in study @ Unisa booklet. If you have difficulty in locating your
book(s) at these booksellers, please contact the Prescribed Books Section at 012 429 4152 or
e-mail vospresc@unisa.ac.za.

4.2  Other resources — printed support material

Because we want you to be successful in this module, we also provide you with some of the
study material in printed format. This will allow you to read the study material even if you are not
online. The printed study material will be sent to you at the beginning of the semester, but you
do not have to wait for it before you start studying — you can go online as soon as you have
registered and find all your study material there. The material we will send you is an offline
copy of the formal content for the online module. Having an offline copy will enable you to study
for this module WITHOUT having to use the internet or to go to an internet café. It will save you
time and money, and you will be able to read and re-read the material. We hope that by giving
you extra ways to study the material and practise all of the activities, this system will help you
succeed in the module. To get the most out of the course you MUST go online regularly to
complete the activities and assignments on time.

Remember, the printed support material is back-up material. It does not contain any extra
information. In other words, do NOT wait for the printed support material to arrive before
you start studying.

4.3  Library services and resource information

The Library has compiled numerous library guides:

e finding recommended reading in the print collection and e-reserves —
http://libguides.unisa.ac.za/request/undergrad

e requesting material — http://libguides.unisa.ac.za/request/request

e finding, obtaining and using library resources and tools to assist in research —
http://libguides.unisa.ac.za/Research_Skills

e contacting the Library/finding us on social media/frequently asked questions -—
http://libguides.unisa.ac.za/ask

15
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5 MODULE-SPECIFIC STUDY PLAN

Below is a study plan that we propose you use to work through the study material systematically
until the examination time. However, it is merely a broad guideline and you may adapt it to fit
your own particular time schedule. The time allocated to each topic also serves as an indication
of its importance within the context of all the prescribed study material. Please see the
Study@Unisa brochure for general time management and planning skills.

Date completed
Learning Learning unit name Time , Second
unit allocated First
Semester | semester
1 Public relations defined 7 hours 21/02 03/08
2 The place of public relations 8 hours 26/02 07/08
3 Public relations and relationships 10 hours 01/03 10/08
4 Research in public relations 12 hours 05/03 13/08
5 Public relations and the media 15 hours 17/03 24/08
6 Online public relations 15 hours 26/03 03/09
7 Public relations communication tools 18 hours 12/04 12/09
8 Public Relations campaigns 15 hours 18/04 18/09
9 Crisis management 12 hours 20/04 20/09
10 CSR and ethics in PR 8 hours 23/04 25/09

6 CONTINUOUS ASSESSMENT

6.1 General remarks

MNM2607 is a “continuous assessment module” and therefore does not make use of a final
summative examination. Instead, for this module, all of your assignments will contribute towards
your final result. Each of the assignments contributes a certain percentage (indicated as a
weight below) towards the final result, so you are able to manage your own learning throughout
the semester.

The benefits of continuous assessment include:

o You will not have to complete a final exam for this module

o You will not be in a stressful examination hall with hundreds of other students

o During the semester you will have a good idea of what your final result will be

o Each of the assignments during the semester will ensure that you work though all of the
study material

16



MNM2607/101/3/2018

There will be four assignments for this module all contributing towards your final mark. All four
assignments are online assignments which you will complete on myUnisa. Pay attention to the
assessment criteria for each assignment as these criteria will help you to understand what is
required of you.

6.2 Submission of assignments

You can only complete your assignments for this module electronically via myUnisa by making
use of the “Self-assessment” tool. | advise you NOT to wait until the last date provided
before you complete your assignments on myUnisa, as the system might be very busy or
down for routine maintenance.

To complete an assignment via the myUnisa self-assessment tool :

. Go to myUnisa

. Log in with your student number and password.

. Select the module.

. Click on “self-assessments” in the left-hand menu.

. Click on the assignment number you want to complete.
. Follow the instructions on the screen.

PLEASE NOTE:
You cannot submit or post a paper copy of your assignment.

6.3 Compulsory assignments

There are FOUR compulsory assignments for this module. There are non-negotiable
submission deadlines for each of these two assignments (see ADDENDUM B and C further on).
Although it is open book assignments you will need to study the work before attempting to
complete the assignments as it is a timed quiz, you will not have time to look for the answers in
your study material.

Assignment Weight Type of Time tp complete Attempts
number assessment assignment
1 20% 01 Online quiz 30 minutes Two
2 10% 02 Online quiz 30 minutes Two
3 20% 03 Online quiz 30 minutes Two
4 50% 04 Final Online quiz 60 minutes One

6.4 Practice assignment

There will be a practice assignment available under the self-assessment tool where you can
practice as many times, as you want to see the format of the assignment and how the questions
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will be asked. The practice assignment has 15 questions and you will have 30 minutes to
complete it. The practice assignment will be based on study unit 1 and some general
information of the module that can be found in this tutorial letter and your Study@Unisa
brochure. It will be available throughout the semester.

6.5 Final mark

The marks obtained for all four compulsory assignments, contribute 100% towards your final
mark, there is no formal examination for this module. The combined weighted averages of
your assignment marks must be 50% or higher for you to pass the module.

For example:

Assignment
Assignment name contribution to final Your mark
mark (weight)
Assignment mark 01 20% 60%
Assignment mark 02 10% 80%
Assignment mark 03 20% 40%
Assignment mark 04 50% 50%

The final mark is calculated as follows:

Final mark = (20% x 60%) + (10% x 80%) + (20% x 40%) + (50% x 50%)
=12+ 08+ 08 + 25
=53%

You will need a final mark of at least 40% to qualify for a supplementary examination. Refer to
Tutorial Letter 301 MRMALLS8/2018 for more information.

7 FREQUENTLY ASKED QUESTIONS

The Study@Unisa brochure contains an A-Z guide of the most relevant study information. You
can also find Frequently Asked Questions (FAQs) specific to MNM2607 on myUnisa. To access
the FAQs, go to your module site and click on the FAQ tab on the left hand side.

8 CONCLUSION

Do not hesitate to contact us by e-mail if you are experiencing problems with the content of this
tutorial letter or with any academic aspect of the module.

Remember that the module requires you to work at your studies — the more you do, the more
you will get out of your studies. We wish you a fascinating and satisfying journey through the
learning material and trust that you will complete the module successfully.

Enjoy the journey!

Mrs £ Fourie

Department of Marketing and Retail Management
UNISA
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ADDENDUM A — EXPLANATION OF ASSIGNMENT TABLES

Information on the four compulsory assignments for this module is contained in ADDENDUM B
(Semester 1) and ADDENDUM C (Semester 2). The following is an explanation of the table in
which you will find the information for your assignments:

° Assighment — This is the name of the assignment. There are four compulsory
assignments. All four of these assignments should be completed online and on-time.

o Contribution to final mark — This is the percentage that the assignment will contribute to
your final mark of 100%.

o Due date — Each assignment will be available for one week. You can complete the
assignment any time during this week. There will be no extensions on these dates. If you
miss the assignment you forfeit the percentage towards your final mark.

o Type of assessment — The assignment will be in the form of an online quiz that you can
find under the self-assessments tool on myUnisa. Refer to section 6 of this tutorial letter for
more information on how to access this tool.

o Number of questions — This is the number of questions you will receive during each
assessment to answer.

o Time to complete — Once you begin the assessment on myUnisa there will be a time
counter. You need to answer all of the questions within the allowed amount of time. This
means that you need to make sure that you know your work as you will not have time to
look for answers in the study material. Refer to the last column for the relevant study
material for each assessment.

o Attempts — This is the number of times you will be allowed to do the assignment during
the week in which it is available. When you make more than one attempt, we will record
your highest score to count towards your final mark.

o What you need to prepare for this assignment — study guide and prescribed book —
This refers to the learning units on which the questions will be based. Also remember to
study the relevant pages in the prescribed book together with the study guide.

o What you need to prepare for this assignment — case studies — This is the case study
you need to prepare for the assignment from the Contemporary Retail and Marketing Case
Studies prescribed book. There will be questions based on this case study in the
assignment.
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ADDENDUM B — ASSIGNMENTS SEMESTER 1

There are FOUR assignments for this module. ALL FOUR assignments are COMPULSORY and must be completed on myUnisa. All four
compulsory assignments contribute to your final mark. The submission dates of these four assignments are non-negotiable.

What you need to prepare for this
assignment:
PR . Study guide Case studies in
. Contribution Type of Number of
Assignment : Due date yp . Time to Attempts | and Contemporary Retall
to final mark assessment guestions | complete ibed i
preskcrl e and Marketing Case
boo Studies
01 Online 20% 5 -9 March 2018 Online quiz 15 random | 30 Two Study guide e On the Dot
quiz questions | minutes learning units: | , Tsogo Sun
lwo4 e Tshidullo African
Day Spa
02 Online 10% 26 — 30 March 2018 Online quiz 15 random | 30 Two Study guide e ForaKidcc
quiz questions | minutes learning units: | ¢ 3am & Daisies
5t0 6 e Pulp
03 Online 20% 9 — 13 April 2018 Online quiz 15 random | 30 Two Study guide e Ice Cream Ninjas
quiz questions | minutes learning units: | o Microsoft
71010 e Momentum
04 Final 50% 1-4 May 2018 Online quiz 40 random | 60 One Study guide None
online quiz guestions minutes learning units:
1to 10
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ADDENDUM C — ASSIGNMENTS SEMESTER 2

There are FOUR assignments for this module. ALL FOUR assignments are COMPULSORY and must be completed on myUnisa. All four
compulsory assignments contribute to your final mark. The submission dates of these four assignments are non-negotiable.

What you need to prepare for this
assignment:
Contribution Type of Number ' i ies i
Assignment _ Due date yp of Time to Attempts Study guide Case studies in '
to final mark assessment . complete and Contemporary Retail
guestions ibed _
prescribe and Marketing Case
book Studies
01 Online 20% 13 — 17 August 2018 Online quiz | 15 random | 30 Two Study guide | ¢ OneTwoSix
quiz questions | minutes learning Architects
units: e 40Foods
lto4 Distributors
e Tshidullo African
Day Spa
02 Online 10% 3 — 7 September 2018 Online quiz | 15 random | 30 Two Study guide | ¢ 40Foods
quiz questions | minutes learning Distributors
units: e Dial-a-Surprize
5to6 e TFG
03 Online 20% 24 — 28 September 2018 | Online quiz | 15 random | 30 Two Study guide | e Ice Cream Ninjas
quiz questions | minutes learning e On the Dot
units: e Rollasole
710 10
04 Online 50% 8 — 12 October 2018 Online quiz | 40 random | 60 One Study guide | None
quiz guestions | minutes learning
units:
1to 10
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