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- TWO PRIMARY FINANCIAL STATEMENTS:

FINANCIAL STATEMENTS
- TWOPRINARY FINANCIAL STATEMENTS:




BALANCE SHEET

- Provides the financial health/ position of a business at a given
moment usually at the close of an accounting period.

. |t shows what the business owns
(ASSETS) and what money the
business owes, either to own
creditors(LIABILITIES)or to its
owners (SHAREHOLDERS' EQUITY
or NET WORTH of the business).

CONSOLIDATED BALANCE SHEETS

(in ans, excapl per shane data)
Irecember 3 2012 2011
Assets
Current Assets
Cash, includ sh equivalents ol §762.9 and £623.7 5 12096 % 1,245.1
Accoums receivable (less allowances of S161.4 and $174.5) 751.9 761.5
Inventorics 11354 1,161.3
Prepaid expenses and other 320 930.9
Total current assets 5 39289 8 4.098.8
Property, plant and equipment, al cost
Land GG 654
Buildings and improvements 11659
Equipmem 14793
27118
Less accumulmed depreciation (1,161 .6)
1,550.2
Goodwill 3749
Other intangible assets, net 1203
Onher assels 14082
Total assets S 3
Liabilitics and Sharcholders®
Current Liabilities
Debt matunng within one vear s 5720 §
Accounts payable 920.0 850.2
Acerued compengation 2666 2171
Other accrued liabilitics 661.0 6630
Sales and taxes other than income 2114 2124
Income taxes 736 98.4
Toval current liabilitics 2,704.6 2.891.0
Long-ierm debt 26239 2459.1
Employee benefit plans 6376 G030
Long-erm income taxes 520 67.0
Other liabilitics 131.1 129.7
Total liabilities s 61492 § 6.149.8
Commitments and contngencies (Notes 14 and 16)
Sharcholders’ Equi
Common stock, par valuee 5,25 « amhorized 1,500 shares; issucd 746.7 and
44,9 shares g 1883 % 187.3
Additional paid-in capital 2,1126 2.077.7
Retained camings 43578 4.726.1
Accumulated other comprehensive loss (876.7) (854.4)
Treasury stock, at cost (314.5 and 314.1 shares) (4.571.9) (4,566.3)
Total Avon sharcholders® equity 1.217.1 1.570.4
Noncontrolling interests 14,8
Total sharchalders® equity 5 3 1.585.2
Total liabilitics and sharcholders” couity 5 5 7.735.0




INCOME STATEMENT

- Measurement of a company's SALES AND EXPENSES over a
specific period of time.

Income Statement
For Year Ending Dec. 31, 2012

+ It is prepared at regular
Intervals (On monthl\/ Or Cos.tofG00(15':ctjltds:aIes -
annual basis). i

Cost of Goods Sold

° AlSO referred to GS an Gross Sales Profit (Loss) XXX K

Expenses:
I NCO M E AN D Expensel XXX XX
Expense 2 XXX XX
Expense 3

EXPENDITURE s Fe
STATEMENT TR

Income i KK
Income 2 ]

Income 3 XNAX. XK
Total Other Income: UK KKK

NetIncome (Loss): XXX XX




- TWO PRIMARY FINANCIAL STATEMENTS:

FINANCIAL STATEMENTS
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FINANCIAL RATIO ANALYSIS

KNOW ALL THE
DEFINITIONS AND
FORMULAS

FINANCING DECISIONS




FINANCIAL PLANNING




Short-term & long-term financial
planning

Cash & equivalents Prepare:
Accounts receivable Pro-forma blance sheets
Inventories Pro-forma income statements
Accounts payable
Short-term loan

Accrued expenses and taxes payable




FINANCING DECISIONS

- FORMS OF FINANCING
J INTERNAL

SOURCES OF SHORT-TERM | MEDIUM-TERM LONG-TERM
cAPITAL N ---

EXTERNAL




SOURCES OF CAPITAL

SOURCES OF
CAPITAL

INTERNAL

EXTERNAL

Own
capital/equity

ENEIRES

Loans/borrowed
capital

Trade/suppliers
credit




FORMS OF FINANCING

FORMS OF FINANCING
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MARKETING DEFINITION

The ultimate goal of all marketing activities is to facilitate
mutual satisfying exchanges between parties.




PRINCIPLES OF THE MARKETING CONCEPT

¢ Concentrate on the * Must not be such a e Complies with e Co-operation
needs and wants of big obsession that legistlation and between the
consumers. it endangers short responsibility functions of the
term survival. towards the enterprise.
community.




GAPS BETWEEN PRODUCTION AND CONSUMPTION

Space

Value Time

GAPS

Ownership Information



THE MARKETING ENVIRONMENT

Micro ¢
Market =

Macro =

MARKET RESEARCH & MARKET SEGMENTATION
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Market environment



Macro-environment
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MARKET SEGMENTATION

Demographic

Buying

Geographic - pattern

Potential
market




TARGET MARKET

Choose a specific market segment/s at which you will
direct your product or service

The people to whom you are going to sell your products

That portion of the total market that you can reach with
your products



MARKETING STRATEGY/MARKETING MIX




MARKETING PLAN

3. Market 5. Promotional 6. Marketing

1. Executive 2. Market 4. Marketing results and 7

mix (marketing
communication)

segmentation &

target market support Implementation

documents

summary analysis strategy/mix
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